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BACKGROUND

Research objectives:

e To support social care professionals in four delivery sites to use a localised
version of Care Confidence in the work they do with social care self-
funders

¢ To find ways of tailoring the use of the tool to improve its reach and
inclusivity

e To evaluate how Care Confidence is used in the four delivery sites

e To improve services for self-funders
To share learning from the study to maximise impact
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The purpose of the staff survey is to monitor how embedded Care Confidence
is in the four delivery sites over time.

We have analysed the second staff survey and compared the results with the
baseline survey. Encouragingly, staff in the four sites (North Yorkshire, Hull,
Dementia Forward and York) feel Care Confidence is already becoming a
normal part of their work with self-funders.

We asked the sites, on a scale of 0-10, with 0 being “not at all” and 10 being
“completely”, whether they feel Care Confidence is currently a normal part of
their work. You can see on the graph below that the average score they gave
was much higher in 2026 than it was in 2025.

Do you feel Care Confidence is currently a normal part of your work?

2025 2026
We will send out the survey twice more before the end of the study.

The survey also has some free text boxes, and staff have generally been very
positive and optimistic about Care Confidence:

“It is one of my go to resources already”
“I am excited to see this develop”
“Care Confidence holds a wealth of information in terms of care and support all

within one link - this is really beneficial to people who have very limited
information around care”
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